
                                                    

MODERN COMMUNICATION IN SCIENCE TODAY: 
MOVING BEYOND DIGITAL 
On behalf of TOUR4EU – Tuscan Organisa>on of Universi>es and Research for Europe within the 
H2020 EuComMeet project, European People  will organise a communica7on course targeted at 1

selected members of the academic and scien7fic community in Europe. 

Guiding a>endees through prac7cal ways in which they can effec7vely disseminate research outputs 
in social sciences to wider audiences, the course will provide useful communica7on knowledge 
through four dedicated online sessions: 

1) 10 January 2023 14:00 – 15:30  

The Open Research Europe PlaOorm: how to use, explore and make the most of it 

2) 17 January 2023 14:00 – 15:30 

Digital Communica7on and social media for science and academia 

3) 24 January 2023 14:00 – 15:30 

Storytelling for science, policy and academia 

4) 31 January 2023 14:00 – 15:30 

Impact assessment and evalua7on for your communica7on ac7vi7es 

 

Links to the mee7ng will be provided closer to date.  

 

 European People is an interna7onal organisa7on which deals with forma7on and sensi7za7on of 1

young students to the social, democra7c and civic values of the EU. 
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FULL AGENDA 

Session 1 - 10 January 2023 14:00 – 15:30 

The Open Research Europe Pla2orm: how to use, explore and make the most of it 

Open Research Europe is an open access publishing plaOorm for the publica7on of research 
stemming from Horizon 2020, Horizon Europe and/or Euratom funding across all subject areas. The 
plaOorm makes it easy for Horizon 2020, Horizon Europe and Euratom beneficiaries to comply with 
the open access terms of their funding and offers researchers a publishing venue to share their 
results and insights rapidly and facilitate open, construc7ve research discussion. 

This session will provide a thorough overview of the plaOorm and its publishing process and will 
educate a>endees about how to make the most of it and its extensive number of features.  

Session 2 - 17 January 2023 14:00 – 15:30 

Digital Communica@on and social media for science and academia: keeping ahead of the curve 

Scien7fic communica7on is undergoing a drama7c transi7on—technologically and conceptually. The 
expecta7ons of making research results openly available, problems with peer review, emergence of 
social media as a communica7on vehicle, and alterna7ve metrics for evalua7ng impact of research 
are changing science. How authors write and disseminate their works will determine to a significant 
extent whether people will be able to find them. This session will present some of the latest 
advances in modern and digital communica7on for science and policy and will provide prac7cal 
examples that can be replicated by the a>endees within their own working circumstances. 

Session 3 - 24 January 2023 14:00 – 15:30 

Storytelling, narra@ves and connec@ons for policy and academia  

A number of authors interested in how to translate evidence into policy iden7fy the importance of 
policy narra7ve and argue that advocates of scien7fic evidence need to tell good stories to grab the 
a>en7on and appeal to the emo7ons of policymakers. Yet, this general call for be>er narra7ves is 
incomplete without concrete examples and evidence of their effec7veness. To ensure research 
findings are taken up into policy, scien7sts and social researchers need an understanding of how 
informa7on can be told to remain into the minds of target audiences. This session will outline some 
of the ways in which storytelling and narra7ves influence policy making and thus the efficiency of 
policy and science communica7on. 

Session 4 - 31 January 2023 14:00 – 15:30 

Impact assessment and evalua@on for your communica@on ac@vi@es 

Evalua7on should be a key component in any communica7on strategy. Governments and advocacy 
organisa7ons have, in recent decades, poured addi7onal resources into communica7ons campaigns, 
demanding that their public sector communica7ons campaigns are shown to be ‘necessary, cost-
efficient and effec7ve.’ Despite high demand, there is limited understanding amongst communica7on 
prac77oners about how to perform impact assessments (IAs), in both the private and public sectors, 
partly due to an historic lack of consensus among experts. This session will bring together 
terminology, findings and recommenda7ons from the private and public sectors and academia to 
synthesise a set of five general steps for prac77oners when performing IAs.
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